[image: image1.jpg]¥ Heart
Y

of Devon

Exeter, Coast & Countryside





Work with us and target more than 200,000 potential visitors 

A core part of our new marketing campaign will be four sub campaigns, each targeting specific market segments, giving members the chance to gain exposure to literally hundreds of thousands of potential customers. 

The first campaign will promote the Heart of Devon as the perfect destination for a cultural holiday or short break. Our target audience for this campaign will be people who are aged 55 plus and located within the Home counties, West Midlands and South Wales.  They have above average income and a very high propensity to take short breaks in the shoulder months. Research also confirms this audience has a high interest in walking, gardening, arts & crafts, wining & dining and golf.
Working with our agency, The Marketing Department, we have fully segmented our database and have also purchased lookalike data from a recognised national provider.  This has given us a highly targeted group to which we will send a promotional postal mailer, supported by a electronic promotional mailer to Classic FM's South East regional database and a Times+ national promotion – all marketing activity will run in January 2011.  In total, the campaign messages and activities will reach over 200,000 of our target market with a specific Heart of Devon message.
Culture Campaign Activity
· Email campaign:

· Existing database (40,000)

· Classic FM (approx 60,000)

· Times+ (150,000 subscribers)

· Postal campaign – A6/A5 booklet:

· Existing database (5,800)

· Bought database (30,000)

· 4 Press releases sent to national and regional journalists featuring main sponsor and advertisers
· National and regional journalists invited to holiday in the Heart of Devon
· Development of search engine optomisation on cultural short breaks and holidays
· National online and offline advertising
· Dedicated cultural landing pages on www.heartofdevon.com featuring main sponsor and advertisers

· Development of social media:

· Facebook
· Twitter 
· Flickr


· You Tube

All of the above activity will drive visitors to www.heartofdevon.com by showcasing, in both words and images, the appeal of a cultural escape to the Heart of Devon. 

To ensure visitors sign up to receive more information, we will incentivise them by offering an exclusive prize through you, our membership. For example, for this particular campaign we will be offering the chance to win an exclusive prize of a weekend break and additional experiences while here.

We are looking for a headline sponsor who will receive logo presence, image and offering description in addition to details of the prize within both the digital and postal mailings. They will also receive this same exposure on the dedicated campaign and competition landing page. There are also opportunities for a maximum of 10 members to advertise in the mailing.

We will replicate this strategy for each of our remaining sub campaigns - Activity holidays; Family Holidays and On your Doorstep during 2012, each one aimed at a different target market. 
We are aiming to generate as much interest and target audience interaction across all 4 campaigns, at the same time offering members an opportunity to reach hundreds of thousands of potential customers. 

To do this, we need your help to create the most attractive prize offering and mailing so invite you to get involved in the following ways:

· Become the overall sponsor of the campaign mailing for £1,500 + VAT. You must also provide the main prize of an accommodation package, or
· Individual ¼ page adverts are available in the postal mailing for a cost of £225 + VAT.  Please be aware that there is a maximum of 10 adverts per campaign.

· If you are not an accommodation provider, but want to be involved, you can offer an ‘experience’ prize that will be included within the overall campaign mailing prize package - you will be included in promotion copy. Examples could include a wine tasting experience; a spa treatment; theatre or show tickets or any other experiences that will appeal to this audience 
· We are also looking for suitable prize offerings for both the Classic FM and Times+ promotions 
If you are interested in participating in the above campaign and would like to work with Heart of Devon and target hundreds of thousands of potential customers, please complete the form below and email back to Victoria Hatfield,  Her contact details are:  

t: 01392 265104 

e: victoria.hatfield@exeter.gov.uk
The closing date for bookings is Friday 10 December 2010.

Business:………………………………………………………………………………………………….

Contact……………………………………………………………………………………………………

Tel:…………………………………………………………………………………………………………..

Email:………………………………………………………………………………………………………
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