[image: image1.jpg]<&

Exeter City Council




Exeter Visitor Strategy 2012 –2015 consultation

Organisation……………………………………….
Name………………………………….………………...

1.
Is the Strategy focusing on the correct priority areas for tourism development and promotion of the city?

2.
Is the Strategy focusing on the right target markets to promote Exeter?

3.
Exeter City Council is keen to build on the successful Heart of Devon Tourism Partnership to further develop promotional campaigns and business support initiatives recognising the city’s relationship with the surrounding area.  Who should the City Council be working with to develop and implement these campaigns and initiatives?

4.
Is a target of a 5% increase in visitor spend in Exeter realistic within the current economic uncertainty?
5.
With a number of major developments (Royal Albert Memorial Museum, University of Exeter and John Lewis) coming to fruition within the lifetime of this Strategy, how should the City Council exploit these developments, in terms of marketing and partnership working?
6.
How can the existing tourism product be further improved within Exeter?

7.
What is missing in terms of tourism/visitor product within Exeter and the 
surrounding area?

8.
If you have any other comments or suggestions on the Exeter Visitor Strategy 2012 – 2015, please provide them below.

Please complete the above questions and return by Friday 28 October 2011 to Victoria.hatfield@exeter.gov.uk 
